20 Key facts about RV Travellers
At the Campervan & Motorhome Club of Australia, we define RV Travellers as people undertaking extended holidays travelling in their own vehicle either a motorhome or campervan, or a vehicle towing a caravan, camper trailer or fifth wheeler. This group is dominated by the "Grey Nomad" retirees but also includes people on long service leave and those taking an extended break from work with their family to explore Australia. These facts come mainly from research undertaken with RV Travellers travelling in regional and outback Queensland and are focused on RV travellers who use non-commercial accommodation (rest areas, free camping grounds, bush camps etc.).
1. It is estimated there are over 300,000 RVs in Australia and current production trends suggest this number could double over the next 10 to 15 years.1
2. In 2003, 15,800 RVs were built in Australia, with production increasing to 22,923 in 2010.1
3. Most modern RVs have some level of self-containment, with toilet and shower facilities on board, with over 80% of campervans and motorhomes having self-containment.2
4. RV Travellers spend more than $3 billion a year when travelling in regional Queensland and more than $5 billion a year across Australia.3
5. According to Access Economics, it takes $100,000 in additional revenue to create one full-time job.4
6. Of total RV Travellers, 37% only use commercial accommodation (caravan parks), 16% only use non-commercial accommodation and 47% use a combination of commercial and non-commercial. However, of campervan and motorhome travellers 22% only use commercial accommodation, while 26% only use non-commercial and 52% use both. Of caravan and camper trailer travellers, 40% only use commercial accommodation, 13% only use non-commercial and 47% use both.3
7. Of those RV Travellers using non-commercial accommodation, 34% are from Queensland, 27% from New South Wales, 18% from Victoria, 7% from Tasmania, 7% from South Australia and 5% from Western Australia.3
8. RV Travellers comprise up to 70% of the tourism market in some Queensland local government areas.5
9. 86% of vehicles have two occupants, 10.5% of vehicles have one occupant and over 28% of vehicles are carrying pets, usually a dog.2 
10.  In total 85% are retirees and 10% are either on holiday or currently not employed.2
11. On average they travel for approximately 156 days per trip, with 14% on the road for a period of 12 months or more.2
12. They are most likely to visit North Queensland and when travelling in Queensland spend almost twice as much time in outback Queensland as any other region.2
13. 65% get information on where they stay through word-of-mouth, with the two other most important sources of information being books or magazines and Visitor Information Centres.2
14. On average, they spend between $600 and $1000 per week, or between $13,000 and $22,000 per trip, making them the largest spending segment of the domestic travel market.2,3
15. When they stop in a town for a major replenishment, they spend on average $400 in local shops.6
16. When staying in non-commercial accommodation for a maximum 48 hours, they spend, on average $125 at nearby shops or facilities with 96% making purchases in adjacent towns.2
17. On average they stay 2.15 nights in non-commercial accommodation for every night they stay in commercial accommodation.2
18. 31% have difficulty accessing non-commercial accommodation and 27% have difficulty accessing commercial accommodation.2
19. 35% are interested in undertaking volunteer or charity work as they travel, while 17% would like assistance to find paid work. 2
20. Their most popular activity when travelling is visiting markets (82%), followed by visiting heritage sites, bushwalking, visiting a national park, visiting a museum and undertaking full or half day tours.7
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